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Please feel free to contact any of the board members with your questions or comments. We want to hear from you!



Fire played a role in the early socialization 

of man.  It enabled people to come together 

after darkness fell, to share stories of the 

day, and to prepare for the next day’s hunt.  

It facilitated communication and a sense 

of belonging.  In today’s cluttered media 

environment, that sense has largely been 

lost.  The sheer volume of messaging that 

any single consumer sees in a given day 

has increased exponentially over the last 

five years.  People are tired of consump-

tion.  Marketers have felt their fatigue, and 

are changing the way they communicate to 

their audience.

The message from consumers is: “...we 

don’t want to be fed, entertained, per-

suaded or sold to anymore.  We want to 

belong.  We want to be a part of some-

thing we believe in.”   Savvy marketers 

have embraced the challenge of this new 

media landscape, realizing that while each 

consumer has choice and buying power, 

there’s a better way to reach them: through 

community.  The human impulse is to con-

nect with other people, not with things.  But 

the question is: How do we harness that 

insight?

Our presenter, Kevin DiLorenzo, guides 

brand development and communications 

strategy for some of the world’s most recog-

nized and respected brands. As President, 

Kevin oversees account management, 

media, public relations, interactive, research 

and planning at OLSON. He is intimately 

involved in the strategic direction, program 

development and management of all of the 

agency’s accounts 

including Cincinnati’s 

own biggs and Fifth 

Third Bank. 

As one of the few 

agencies in the coun-

try that employs cul-

tural anthropologists, 

Kevin will share how OLSON identify trends 

that impact communities, in order to deliver 

relevant messaging that engages and reso-

nates with communities, not simply pushes 

product.  He will demonstrate how deliver-

ing relevant messaging to communities will 

increase the likelihood that the community 

will embrace and evangelize the message.  

In essence, Building Bonfire Brands.

 

 

 

Building Bonfire Brands
Me consumer.  You marketer.  We build brand together!

September, 2008

Friday, September 19
Radisson Hotel Riverfront 
I-75 & 5th Street
668 W. 5th Street, Covington 
11:30 a.m. - Registration & networking
12:00 - 1:15 p.m. - Lunch & Program

Cost -  Members: 
$30 with reservations; $35 after 9/16
Non-members:
$45 with reservations; $50 after 9/16
$18 for students

Reservations: Call 513.784.2373 or online at 
cincinnatiAMA.org
Cancellations must be made 48 hours in 
advance to avoid billing.



A Message from 
the President 
Dear Fellow AMA Members:

Welcome to a new AMA season! 

Thank you for the opportunity to serve 

as your chapter president. I look for-

ward to helping Cincinnati AMA contin-

ue to thrive. I’d also like to recognize 

your new Board (see back page of 

newsletter).

We are fortunate to be part of a grow-

ing, dynamic AMA chapter.  In the 

coming year we plan to build on this 

momentum. We have developed the 

theme “Experience the Energy” to 

help promote the special, high energy 

nature of Cincinnati AMA.

During this challenging business cli-

mate it’s critical that we all continue to 

innovate and enhance our skills. Your 

AMA Board wants to help by offering 

new and dynamic programming, as 

well as new tools.  

For example, we have several initia-

tives started including: 

o First Digital Marketing Summit – 

Aug. 28. Thanks to Pete Healy, Scott 

Jacobs and all their committee mem-

bers for launching this new event. 

o Luncheon speakers established for 

the full year including:

o OLSON – Sept. 19

o Doug Hall, Eureka!Ranch – Oct. 17

o NIKE – Nov. 21 

o Member orientation – Oct. 1 

o New career center now available on 

cincinnatiama.org, complete with local 

and national job listings 

o New non-profit SIG in development

Please feel free to contact me with 

comments about Cincinnati AMA.  We 

want to help you gain the most from 

your AMA membership. 

I hope to see you “Experience the 

Energy” at an upcoming event!

All the best,

Hilarie Meyer Joseph

Chapter President, 2008-09

Ph: 513-367-3101

hjoseph@campbellhausfeld.com

Make the most 
of your AMA 
membership!
Relationships are the key to really 

being successful in business. You can 

make the most of your membership by 

joining a committee with our chapter. 

Many great business relationships and 

far more wonderful friendships have 

been spawned by members getting 

involved on a committee. We have 

several openings this fall and would 

like to hear from you. Please contact 

Jack Finke, 513-429-2702 or jack@

newmediawerks.com for more informa-

tion.

Fall Membership Drive
During the drive, new members can 

join the AMA by October 31 and 
receive $80 in discounts. 

You can refer prospects to our website 
at www.cincinnatiAMA.org to request 

a membership packet.
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Volunteer of the 
Month  

John Fox has been 

associated with the 

AMA Golf Outing since 

its inception in 1990, 

handling all golf-related 

responsibilities for the annual outing.  

Over the years, the event has grown 

significantly in both participation and 

money raised for the AMA.  

 

John is Principal of John Fox 

Marketing Consulting, specializing 

in research-based consulting and all 

types of marketing research.  Prior 

to that he was a Brand Manager at 

Procter & Gamble, Sr. Vice President-

-Marketing at Stockton-West-Burkhart 

Advertising, and Sr. Vice President 

of MATRIXX Marketing--Research 

Division.  He is also a musical enter-

tainer, playing guitar and singing as 

a solo act and in several area rock 

bands.

Below - Photos from this year’s golf 
outing held August 11.  For more pho-
tos and list of winners, check our web-
site at cincinnatiAMA.org

Member 
Orientation
Learn More About the AMA! 

We want to tell you more about getting 

involved in the AMA here in Cincinnati. 

Whether you are a new or old mem-

ber, this meeting will tell of how you 

can get the most out of your member-

ship. The event is also open to non-

members, so encourage fellow market-

ers to attend. 

We will discuss volunteering, SIG 

participation, website and many other 

benefits of the Cincinnati Chapter of 

the AMA. Please join us Wednesday 

October 1st at the Kenwood Towers. 

Registration & continental breakfast 

begins at 7:30 a.m., program runs from 

8:00 a.m. - 9:00 a.m. There is no cost 

to attend.

The Cincinnati Chapter announces the 

AMA Career Center – the most com-

prehensive career/recruiting site for the 

marketing Industry and a member of 

the Marketing Career Network.

This service is available to members 

and non-members. Post your resume, 

browse jobs, set up an automated 

search agent and connect with pro-

spective employers!

If you’re an employer, you can post 

your job listings, view resumes and 

even set up an automated resume 

agent to bring qualified candidates 

direct to your inbox! Visit cincinna-

tiAMA.org and make your career con-

nections today!   

Wednesday, September 10, 2008
Word of Mouth SIG - Web Media Tools

Thursday, September 11, 2008
B-to-B SIG Group - University of Phoenix

Tuesday, September 16, 2008
Young Professionals Group - Oceanaire Seafood Room

Friday, September 19, 2008
Luncheon Meeting - Radisson Hotel

Wednesday, September 24, 2008
Market Research SIG Group - Web Media Tools

Thursday, September 25, 2008
B-to-B SIG Group - Northern KY Chamber Office

Wednesday, October 1, 2008
Member Orientation - Kenwood Towers

For more information or to register visit 
www.cincinnatiAMA.org or call the AMA at 513.784.2373

Volunteers - Christie Melzer and Jesy Herron

Thanks to hole sponsor, Integrated Research Assocs.!

Thanks to our sponsors!


